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Socialni média
3. prednaska
Chovani uzivatelu socidlnich médii
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Vysledky uceni

 Kategorizovat socialni média

* Popsat vyvojové tendence odvétvi médii
 Porozumeét fungovani socialnich médii

« Umét rozhodovat o tom kdy a jak komunikovat
 Zakomponovat socialni média do kampané

» Posoudit jak socialni média ovliviiuji ekonomickou
uspésnost podniku
« Vést a spravovat profily na socidlnich sitich %



Proc¢ pouzivame socialni média

 Dva pohledy
* Fyziologicky
* Dopamin
* Psychosocialni
« FOMO
« Socialni schvaleni : “
* Princip ndhody | ! = B

Zdroj: https://doi.org/10.1016/j.pscychresns.2017.09.003
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https://doi.org/10.1016/j.pscychresns.2017.09.003

Dopamin AT

OH

* Dopamin je neurotransmiter, tedy chemicka
latka, ktera se podili na prenosu signala v
mozku.

* Ma roli v systému odmény a potéseni mozku.

*Kdyz délame néco, co nas mozek povazuje za
prijemné, jako je konzumace jidla, cviceni,
otuzovani, sexualni aktivita nebo socialni
interakce, mtze dojit k uvolnéni dopaminu.
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Dopamin AT

OH

*To nds motivuje k opakovani téchto ¢innosti,
protoze dopamin vyvolava pocit potéseni nebo
spokojenosti.

»Casté opakovani ale vede k postupnému
oslabovani efektu jelikoz dojde k jevu kterému
rikdme neuroadaptace.

»To zplsobi zvysSeni tolerance a potrebu dostat
vice pro dosazeni stejného efektu. %



Dopamin

* Neuradaptace:

A

Dopamin
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Dopamin AT

OH

*V posledni tazi dochazi k dopaminovému
deficitu.

* Narovnani deficitu pomoci abstinence pak trva
okolo 4 tydna.
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CHEAP DOPAMINE REAL DOPAMINE

SuUN & WwoK ON
EXPEQIENCES oVTDOORS YOuR GOALS
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FOMO -Fear of missing out

Strach z toho, Ze nam néco unika.
* Chceme védét co se déje, komu se co podarilo.
« Skutec¢ny obraz reality je ale vétSinou jiny.

* Presto zasahuje srovnavani nase sebevédomi.
«JOMO - Joy of missing out.



Socialni schvaleni O

»Jde o tendenci jednotlivet podrizovat své postoje,
nazory a chovani ocekdavanim a hodnocenim
ostatnich lidi v jejich socidlnim okoli.

e Umoznuje lidem zapadnout do spolecnosti a vytvorit
si socialni vazby.

» Mze potlacovat individualitu a inovaci, coz mtze
brzdit spolecensky pokrok.



Princip nahody

e Variable schedule reward

 Pokud kontrolujete e-mail a
obcCas v ném najdete
zajimavou zpravu, muzete
se stat, Ze budete e-mail
kontrolovat castéji, i kdyz
nevite, kdy presné ptijde
dalsi zajimava zprava.




Rising Trends: Lifetime and Current Depression Rates

Has a doctor or nurse ever told you that you have depression?

Do you currently have or are you currently being treated for depression?

— % Yes, lifetime depression — % Yes, current depression
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THE AVERAGE AMOUNT OF TIME EACH DAY THAT INTERNET USERS AGED 16 TO 64 SPEND WITH DIFFERENT KINDS OF MEDIA AND DEVICES

GLOBAL OVERVIEW

TIME SPENT USING TIME SPENT WATCHING TELEVISION TIME SPENT USING TIME SPENT READING PRESS MEDIA
THE INTERNET (BROADCAST AND STREAMING) SOCIAL MEDIA (ONLINE AND PHYSICAL PRINT)

- RS
6H 37M 3H 23M 2H 31M 2H 10M

YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE
-4.8% (-20 MINS) +1.5% (+3 MINS) +2.0% (+3 MINS) +7.4% (+9 MINS)

TIME SPENT LISTENING TO TIME SPENT LISTENING TIME SPENT LISTENING TIME SPENT USING
MUSIC STREAMING SERVICES TO BROADCAST RADIO TO PODCASTS A GAMES CONSOLE

o= @ o0
1H 38M OH 59M 1H 02M 1H 14M

YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE
+5.4% (+5 MINS) -3.3% (-2 MINS) +12.7% (+7 MINS) +2.8% (+2 MINS)
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DDU: Dokument Social Dilemma
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DDU: Joseph Gordon-Levitt TED




Dékuji za pozornost



