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Diskuze nad faktory pliisobicimi na budovani vztahu
Tvorba newsletteru pro podporu budovani hodnoty
vztahu se zakaznikem s vyuzitim faktoru pusobicich
na budovani vztahu

Predstaveni analytickych nastroju v HubSpot
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Select a template
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Welcome Simple Promotion Plain email Newsletter
Send an email to your new Start with a simple template if you Sell your products and services and Create an email with little Keep your contacts engaged with
customers to welcome them to your like to have or to begin with promote your latest deals. formatting that will look and feel your brand by sharing content that
product. minimal formatting in your emails. like a personal email to your you both care about.

readers.
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m cencel

1 updates
Dobry den, Vazeny zakazniku
Set the stage by telling the reader what the main topic is. Your main story should be

at the top of the email with a CTA button that links to a corresponding web page or

blog post. Don't include the entire story in your email.

Spread the word @ Chat Help
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v dnednim newsletteru se podivdme na nové moznosti masazi u nas v Okvétnim

listku. Vsechny novinky Vam radi predstavime také osobné pfimo ve studiu! :)
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Radka Bauerova -
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Use this as my reply-to address @
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Make sure you're using a HubSpot connested inbox as your reply-to address to track replies
Subject line * Help me write a great subject line 7

Newsletter ® & Personalize

Preview text g
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Recipients Sending options
Send to* (® Send now Schedule for later
Select recipients v
aktivni kontakty

Total recipients :

0

Sending limit 0/2,000

Import a list of contacts

Create new list

upgrade to
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V tymu vytvoite newsletter, ktery rozeslete na své kontakty pomoci systeému
HubSpot CRM:

Vytvoite obsah newsletteru pro podporu loajality
zakaznikl. E-mail bude obsahovat:

»  nazev spoleCnosti

» logo spolecnosti vlozené¢ pomoci rozsifeni Canva

» Informace o novinkach, zajimavostech a ak¢nich
nabidkach apod.

» odkaz, kde je mozné si ak¢éni nabidku zakoupit
(neni nutné vytvaret realny odkaz na realné
webove stranky — staci odkaz na naSe OPF
webovky)

» listu s odkazem na soc.média

Jak napsat newsletter, ktery neskonc¢i v kosi? — Rady a tipy, jak psat kvalitni newslettery (shoptet.cz)
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Contacts ~ Conversation: Marketing

Sales Servi . Automation + Report:
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Marketing Email

Manage Analyze Health m

Apple's new privacy features are here and may affect your open rates.  Find out what these changes mean for your campaigns, and how you can prepare here.

Email type: All emails ~ Date range: 09/25/2021 o B 10/25/2021

Export charts

How the % change is calculated

Recipient engagement Actions ~

2021 to 10/25/2021

OPEN RATE CLICK RATE CLICK.THROUGH RATE REPLY RATE

1 100% 100% 100% 0%
1 Emails 1 Opened 1 Clicked - 0 Replied
No change
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Email performance reports

Actions
Performance by device type

Opened Clicks
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Email data chart Frequency: Weekly Actions
Performance over time

Click-through rate Open rate
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@ Nailedit @ ® Low opens. high ks @ w licks hiey ans @ e o mens low L= 6 v v - e e , - g
! Pristé zvazte pouziti jiného pfedmétu
) . o T nebo cCasu odeslani, abyste zvysili
Ti, ktefi j1 otevieli, na ni klikli, , . . :
T » miru otevieni, a zvazte, zda je obsah
ale moc lidi ji neotevielo. Tyto e- e s . ,
, o, , takovy, jaky vase publikum hleda.
maily by mozna dopadly Iépe,

kdyby mely lepsi piredmét, text

3

: nahledu nebo jiny ¢as odeslani.

\/

s | Vysoka mira otevieni a kliknuti u Spousta lidi ji oteviela, ale necitili
téchto e-mailt znamena, ze jste nash se nuceni kliknout. Tyto e-maily by
vitézny vzorec pro cCas odeslani, mozna dopadly lépe, kdyby mély
predmét, text nahledu a obsah. poutavéjsi obsah a CTA*.

‘OPEN RATE

*Call to action je marketingovy termin pro jakykoli design, ktery ma vyvolat okamzitou reakci nebo podporfit okamzity prode;.
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D¢kugi za pozornost

Mate dotazy?




